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Ot eVAAANQKTIKEC MTAATPOPHEC MAULOLWVOUV TNV

TnAeopaon

Comment online about the adverts | see, as well as the TV
shows/ films

Browse or buy items online related to the TV shows/films
Send SMS/ text messages related to the TV shows/ films

Send/ receive emails related to the TV shows/films

Go to related websites to find out more information during
the show

Update my status/post information on Facebook about the
TV shows/films

Tweet about the TV shows/films

Look up #tags on the TV shows/films

Follow what people are saying on twitter about the TV
shows/ films

Source: GfK consumer survey, July 2012 among a sample of 500 internet users in the UK
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INTERACTIVE TV
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INTERACTIVE ADVERTISING:
EXPANDING EXPERIENCE

INTERACTIVE AD
‘F“ ’;

]N CINEMAS DECEHBER I3

armar Bros. |||I
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" Only When | Laugh Advert: 1 of 2 (00:30) 'lill‘li1 il




INTERACTIVE ADVERTISING:
EXPANDING EXPERIENCE

Ad Explore trial results

Results showed good
interaction rates. -

From a sample of 6m impressions Interactions per 100 impressions
from 5 different advertisers B Total Interactions
B Extra video views




INTERACTIVE ADVERTISING:
ENGAGING with the BRAND

)




INTERACTIVE ADVERTISING:
ENGAGING with the BRAND

Rewarding viewers for proving brand knowledge

S8

6% less

24% no .
enjoyable

70% more difference
enjoyable

When asked: “Would you say these quiz style questions make the advertising:”



INTERACTIVE ADVERTISING:
2" PLATFORM
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INTERACTIVE ADVERTISING:
2" PLATFORM

o 02-UK 7

Will that performance b

enough for Kye?
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Latest Live

Kate Matte Collection - created by Kate
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INTERACTIVE ADVERTISING:
2" PLATFORM

KM I

g
( BUYNOW )

_




IWHAT

‘-.",n\.\ ‘ | ‘
: :'-@ ‘fa
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Aivetal n ouvapTnon

2X ~ av X’ +y’#0
X +Yy
f(X,y)=x
0 av X +y =0
Znreital;

() Na Bpebouv Ta onueia aouveéXEIaS TNG OUVAPTNONG £EQOCOV UTTAPYXOUV
(if) Na BpeBei n mipA Tng mapaywyou f, Tng ouvaptnong ota onpeia P,(0,0) kai  Py(1,-1).
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* H owovopuia

* H kowwvikn doun

* To aloko mAaliolo

e OL LLVTLOKEC TTAOTDOPUEC

* H texvoloyia

* TO VOULKO TTAQLLOLO TWV MECWV KOl TNC ETILKOWWVLOLC
* To MQpPKETLVYK
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H lotopia eéakoAovudsei va Asyetatl alAa...

2TO 2Q2TO TOINO TH 2Q2TH 2TICMH
ME TO 2Q2TO TPOIMNO 2TH 2Q2TH MNEPIZTAZH

Odnyei 1o “Talk of the Town”

. x
Mag kpatdel
“Connected”

Mag kavel “Productive”



To Marketing mpEneL va eoTLAOEL OTNV

«lotopia». Ooo yia tig mAatpOopHEC...

Competitive

VS,
Collaborative
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