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Hello.
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Hands up with 
your mobile  

phones
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#SDEMOBILE
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Giorgos

Costas
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https://vimeo.com/151018899

https://vimeo.com/151018899
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The scope of 
this session is 
not to teach 
you mobile 
marketing, but 
to change the 
way you think 
about it as 
marketers, and 
the way you 
approach it as 
brands. 
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The 
entire 
title of 
this 
presenta
tion is 
wrong.
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We tend to 
separate 
anything 
we cannot 
understand 
into a 
different 
discipline.
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A decade 
ago, it was 
marketing 
and 
suddenly 
we 
discovered 
online 
marketing. 
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In 2010 with 
the rise of 
Facebook 
we 
discovered 
social 
media 
marketing.
(how passé is this really?)
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Would you 
hire today a 
social 
media 
agency?
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The process of 
that evolution 
says that when 
we tend to 
understand 
that different 
discipline, we 
dilute these 
specialists, 
adopting them 
and their 
services in our 
business as 
usual.
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This is the 
scope of 
this 
session. 
To change 
the way 
you think 
of mobile 
marketing. 
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Think 
about it: 
Why is 
there a 
term 
called 
mobile 
marketing
?
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If it’s right, shouldn’t we have 
also a term called laptop 
marketing?
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Or very big 
screens 
marketing?
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Yep. We 
should. 
Instead of 
using all these 
silly terms, 
let’s give an 
end to that 
thing we call 
mobile 
marketing. 
Today.



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

Guess the market
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42% of people 
access the 
internet at least as 
often via 
smartphone as 
computer. 
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57% of greeks 
use more than 
one device. 
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Mobile 
marketing 

=  
Digital 
marketing
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We don’t know 
yet how that 
screen is going 
to perform as an 
advertising 
medium in the 
future, one thing 
is sure; it 
changed the 
way we behave 
forever. It 
changed our 
lifes. 
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It changed 
the way 
we 
consume 
content. 
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Have you 
ever 
thought 
why we 
read more 
on 
mobile?
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Mobile 
design forced 
designers to 
cut the 
bullshit, and 
pushed 
publishers  
to go beyond 
the banner. 



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

32% of people 
consume video 
content on a  
smartphone 
daily.
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And is 
everyone 
eager to 
interact with 
your brand 
while 
watching TV?
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https://www.youtube.com/watch?v=xZe1rVgT0WE
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TRACKING:  TV TO DIGITAL IMMEDIATE IMPACT.  
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6452 VISITORS 
1.33% REACTION RATE. 

FM LIVENTANTAELENI

BEST PERFORMERS.
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It changed 
our 
consumer 
behaviour. 
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Stop thinking 
mobile as a 
channel, and 
start 
approaching it 
as the bridge 
between the 
digital and 
physical world. if 
we see it that 
way a huge 
opportunity 
rises.  
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ecommerce

commerce
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WHY?
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https://www.youtube.com/watch?v=lLi3K_6iYlQ
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Omni-
channel
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https://www.youtube.com/watch?v=vL2ujjLKx2s
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But let’s go 
back to the 
fundamentals.



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

Or just 
having a 
mobile 
friendly 
website.  
(C’mon it’s 2016.)
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37% of users  
say they have  
sometimes problem  
accessing a website.
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23% of users  
simply find another 
website that works. 



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

But besides 
the broken 
user 
experience, 
what is the 
cost of not 
having a 
mobile 
friendly 
website in 
2016?
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10-15% of 
your Budget 
on Google.

All the lost 
traffic

+
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What are the 
options for a 
mobile 
friendly  
presence?
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mobile version responsive website
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Just note 
that 
sometimes it 
doesn’t make 
sense having 
all the 
information 
available on 
the mobile 
version of a 
website. 
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Does it make 
sense to 
have a 
mobile app 
as a brand? 
NO. Unless 
there’s a very 
important 
reason for it.
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IMPORTANT 
REASONS:

a service / tool 

something that 
cannot be 
done on  
a web page.
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https://www.youtube.com/watch?v=zbBJfrkZRDI
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But what is 
the step 
further? 
Where 
mobile is 
the melting 
point 
between 
bricks and 
clicks.



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

Beacon. 
What’s that?
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Even wifi 
networks 
can also be 
part of your 
consumer’s 
experience. 
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https://www.youtube.com/watch?v=7OeWvYwdgzI
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Do you 
know 
anything 
about 
in-store 
analytics?
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BREAK. 
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Having said 
all that it is 
now time to 
discuss 
mobile as an 
advertising 
channel.
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moments
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micro-moments
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https://www.youtube.com/watch?v=UwQhK4U-N2k
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You are there already.
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More than 
50% of your 
Google and 
Facebook 
dollars, are 
spent on 
mobile 
screens.  
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More than 
70% of 
Facebook’s 
content is 
consumed 
through a 
mobile 
device. 
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The question 
is: Do you act 
that way?
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Do you create 
content having 
that in mind?
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Do you 
remember that 
when you 
approve media 
plans? 
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So you 
bought  
a few million 
impressions  
for the header 
banner  
of a news 
site?
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You did what? 
Seriously.
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Let’s have a 
closer look to 
mobile as an 
advertising 
medium.



|Συνδεσµος διαφηµιζοµένων Ελλάδος | 2016

Antonis
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As discussed, 
you already 
do mobile 

advertising – 
even without 

knowing it
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It’s not a 
question of 

“should”
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It’s a question 
of “how”
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Or, 
fundamentally
a question of 

“why”
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Or, fundamentallya 
question of “why”

Why are you 
on mobile at 
first place?
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1. Awareness
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Trueview Ads
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Mobile 
Masthead
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Facebook 
Reach and 
Frequency 
campaigns
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2. Because 
you want to 
extend the 
experience 
outside of the 
boundaries of 
a laptop
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Engagement 
ads
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Facebook 
Canvas
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3. Because 
your POS is 
physical but 
digital is an 
integral part 
of your users’ 
life
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Guide me
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Ads on 
Google Maps
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Ads using 
Google Maps
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Help me 
remember
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Impulse 
behavior
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Facebook ads 
for Local 

Awareness
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Airport 
targeting
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4. Your full 
conversion is 
difficult – but 
parts of it 
aren’t (lead)
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Lead Ads
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Call 
Extensions on 

Search
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Call – only ads
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5. Because 
users search 
in-store on 
their mobiles 
– and you 
want to 
ensure your 
presence or 
grab someone 
else’s
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Mobile Search 
while on 
mobile 

connection
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6. Because 
you want 
dedicated 
users in your 
e-care 
channels 
(apps)
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Universal app 
campaigns
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In-app ads
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Facebook 
mobile app 
install ads
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Facebook 
mobile app
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Instagram 
mobile app
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Instagram 
mobile app 

carousel
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Mobile search 
with customer 

lists
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Use your 
trueview for 
mobile app 
promotion
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Great, but 
what’s the 
content? What 
should a 
marketer have 
in mind when 
developing a 
campaign that 
will most 
probably be 
consumed on a 
mobile device?
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Elisa
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Should where 
we're telling 
stories change 
how we're 
telling stories?
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A Google 
experiment: 
"Unskippable 
Ads - The 
Mobile Recut"
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https://youtube.com/watch?v=6HHgzEGwil4

https://youtube.com/watch?v=6HHgzEGwil4
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Learning 1: 
Unexpected 
may be 
powerful. 
Don’t be afraid 
of separate 
experiences 
among 
devices.
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Learning 2: 
(Invest and) 
take time for 
your story.  
Don’t just jam 
in your brand.
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https://www.youtube.com/watch?v=SrP8JSfXKZE
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Learning 3: 
It doesn’t need 
to look like an 
ad to move 
your brand.
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When it comes 
to mobile, the 
idea of a 
"campaign” 
cannot be 
easily defined. 
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2012  
1st Cannes 
Lions Grand 
Prix in mobile 
category: 
A banner.
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2012  
1st Cannes 
Lions Grand 
Prix in mobile 
category: 
A banner.
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https://www.youtube.com/watch?v=z5LeeMgmevA
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2013 
The “Dumb 
Phones”.
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https://www.youtube.com/watch?v=7bUGXqhrVrw
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A banner, 
“dumb phone” 
text, an app 
(Nivea), an 
emoji ordering 
system 
(Domino’s)…
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It’s all about 
how well the 
communication 
idea is baked 
into the 
medium. 
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3 basic, 
essential 
principles:
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1. Portable
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The idea must 
be able to go 
where the user 
goes. If it can’t 
follow the user 
through his or 
her day, it's 
not mobile.
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https://www.youtube.com/watch?v=Jehpz6P5O90
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2. "Moment 
relevant"
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Use given data 
to target the 
moments in 
consumers’ 
lives where the 
brand could 
have impact, 
and create 
experiences 
that deliver 
value in those 
moments.
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3. "Solo Act" 
Rule 
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Turn users  
into potential 
consumers  
with just a few 
clicks by using 
a clear and 
direct call-to-
action.
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Thank you! 


