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Handas up with

Vour mobile
phones
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IProspect

Driving Digital
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https://vimeo.com/151018899
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The scope of
this session is

you mobile
marketing, but
to change the
way you think

about it as
marketers, and
the way you
approach it as
brands.
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The
entire
title of
this

presenta
tion is
wrong.
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We tend to

anything
we cannot
understand

Into a
different
discipline.
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A decade
ago, It was
marketing
and
suddenly

we
discovered
online
marketing.
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In 2010 with
the rise of
Facebook
we

discovered

(how passe is this really?)
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Would you
hire today a
social
media
agency?
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The process of
that evolution
says that when
we tend to
understand
that different
discipline, we

dilute these
specialists,
adopting them
and their
services In our
business as
usual.
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This Is the
scope of
this
session.

To

the way
you think
of mobile
marketing.
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Think

about It:
Why is
there a

term
called
mobile

marketing
?
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If It’s right, shouldn’t we have
also a term called laptop

marketing?
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Or very big
screens

marketing?
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Yep. We
should.
Instead of
using all these
silly terms,
let’s give an

end to that
thing we call
mobile
marketing.
Today.
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(Guess the market
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42% of people
access the
Internet at least as
often via
smartphone as
computer.
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y connected devices do people use?

57% of greeks
use more than
one device.
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We don’t know
vet how that
screen Is going
to perform as an
advertising
medium in the

future, one thing
IS sure; it
changed the
way we behave
forever. It
changed our
lifes.
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6 March 2016

Today

KaAnuepa paua. ’8‘

Delivered
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It changed
the way
we
consume

content.
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Have you
ever

thought
why we

read more
on
mobile?
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H Z0vodos epOaoce apKETES POPES OTA
npoBbupa Tou vauayiou Kal avedeIEE TO
XAoua Nou undpxel METAEU TWV XWPWYV TS
EE oTnv avTIMETWNION TOU NPOCPUYIKOU.
EQOCOV Ol KaT apxnv ano@Aacels
oploTiKkonoinBouy, n nieon ota eAANVIKG
vnold Oa peiwbei kal n EAAGOa Ba dexbei
BonBeia yia va avTIJETWNICEI TNV
avOpwnIoTIKN KPioh, WOTOCO UEVEI VA
@avei TI niEcels Oa 0exOei oTo NEdio Twv
OXECEWV UE TNV TOUpPKIa, n onoia yia va
OUVQAIVECEI OTNV UEIWON TNS NPOCQUYIKNS
pons zntd avraAAdyuara, népa anod Tnv
olkovouikn BonBeia, nou antovral Kal Twv
OXECEWV TNS YE TNV EAAGOQ Kal Tnv
Kunpo.

Mavtws napoTl oThv ZUvodo unnpée anod
NoAAEs NAEUPES aNOOOKINACIA TWV XWPWV
BizeykapvT, OnNws eNIChUAVE OTIS ONAWOEIS

TOoU Kal o0 'EAAnvas npwBunoupyods, dev
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Mobile
Jl design forced
| designers to

cut the

, and

pushed
publishers
to go beyond

the banner.
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In general, how often do people watch online videos via their smartphone?

32% of people
consume video

contenton a
smartphone
daily.
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And Is
everyone
eager to

Interact with
your brand
while
watching TV?
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|s parallel Internet use related to TV programs?

Related

Unrelated
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https://www.youtube.com/watch?v=xZe1rVgTOWE

Yuvbeopog Siapnpilopévwy EANGdog | 2016 @ | ISObal'



Yuvdeopog dapnuilopévwv EANGGoG | 2016 @ | |50bar



TRACKING: TV TO DIGITAL IMMEDIATE IMPACT.

Impact of TV advertisement
49 visits without conversion (W)

and 6 with immediate conversion (W) -
and 1 with ensuing conversion ()

Peak threshold
@ Noise Floori*

=

14:25 14:30 14:35
—

i.e. broadcast
on VIVA at 14:23
According to broadcasting schedule
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6452 VISITORS
1.33% REACTION RATE. s

S BEST PERFORMERS.

cLEN NTANTA FM LIVE
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It changed
our

consumer
behaviour.
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l Stop thinking

@ mobile as a

# channel, and

J start
approaching it
as the bridge
between the
digital and
physical world. if
we see it that

way a huge
opportunity
rises.
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ecommerce
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But let’s go

back to the
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ding what consumers look for,

businesses are able to ensure the right

information i1s available on their websites.
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Or just
having a
mobile

friendly
website.

(C’mon it's 2016.)
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Use the product filter to see product-specific insights.

37% of users
say they have

Sometimes

sometimes problem
accessing a website.

Don't research / purchase via smartphone
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What do people do after encountering issues a

Use the product filter to see product-specific insights.

Continue to use the same site on a smartphone

he same site but on another device

Find another site that works better on a smartphone

Call or visit the store

Try the same site via a smartphone again at a later time

23% of users
simply find another
website that works.
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But besides
the broken
user
experience,
what is the

cost of not
having a
mobile
friendly
website Iin
20167
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Quality Score: What Is Quality Score & How
Does it Affect PPC? [PPC U] - WordStream

www.wordstream.com » quality-score

Mobile-friendly - That’s because your Quality
Scores have enormous influence over the cost and
effectiveness of your paid search campaigns. ...
Quality Score is Google's rating of the quality and
relevance of both your keywords and PPC ads. It is
used to determine your cost per click (CPC) and ...

Quality Score - Wikipedia, the free
encyclopedia
https://en.m.wikipedia.org > wiki > Qualit...

Mobile-friendly - Quality Score is a variable used
by Google, Yahoo! (called Quality Index), and Bing
that can influence both the rank and cost per click
(CPC) of ads. To determine the order in which ads
are listed, each ad has the following formula run
against it: bid * Quality Score.

Purpose behind Quality Score

The Ultimate Guide to Google AdWords
Quality Score | PPC Strategies & Pay Per ...

www.ppchero.com > ultimate-guide-to-a...

'riendly - This guide to Google Adwords
Quality Score explains the different types of
Quality Score. misconceptions about this ...
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Quality Score: What Is Quality Score & How
Does it Affect PPC? [PPC U] - WordStream

www.wordstream.com » quality-score

THat’s because your Quality
ous influence over the cost and
effectiveness of your paid search campaigns. ...
Quality Score is Google's rating of the quality and
relevance of both your keywords and PPC ads. It is
used to determine your cost per click (CPC) and ...

Quality Score - Wikipedia, the free
encyclopedia
https://en.m.wikipedia.org > wiki > Qualit...

{ly - Quality Score is a variable used
. yanoo! (called Quality Index), and Bing
that can influence both the rank and cost per click
(CPC) of ads. To determine the order in which ads
are listed, each ad has the following formula run
against it: bid * Quality Score.
Purpose behind Quality Score

The Ultimate Guide to Google AdWords
Quality Score | PPC Strategies & Pay Per ...

www.ppchero.com > ultimate-guide-to-a...

_ his guide to Google Adwords

ore explains the different types of
Score., misconceptions about this ...
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All the lost
traffic

-

10-15% of
your Budget
on Google.
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What are the
options for a

mobile
friendly
presence?
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mobile version / responsive website
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IKALGR IKAI THAEOPAIH  IKAI100,3

ZKAT

NEWSDESK EAANAAA KOIMOI OIKONOMIA NOAITIKH TEXNOAOTNIA YTEIA NEPIBAAAON NOAITIEMOI ZOH AGAHTIKA

KAIPOZ WEBTV WEBRADIO CLICK & DONATE

AiGhoyog MookoBioi - NtaiogApTTAOUM Yia EAG@PUVOT TOU

XPEOUG - AVTIOETOG O ZOIPTTAE 08032016 13:53  Kavéva oxdho

Ma 17 xar 18 Mapriov  AiGAoyog Mooxofwoi -
WAL EPITETO TO N1GICCARTTAOUY VIO

TPOOPUYIKD » tAdgpuvon Tou

IxavomoiInuivn n Xptoug - Avriferog o

xufipvnon Lot

KYPIOTEPELZ EIAHZEIL

T VI S

Ifutpa omv Abfva o1 MipxeA: H Toupxia
CXITPOTWITON TWY Sov o 1o wavw xép
Scopwv ang ouvoplitg pe Tnv
EE

NG HAM To Noréaui: Na pn prrouv orn Juyapid o
AT diexdiknoeig NS 'Aykupag

Epptva onig
KQTNYOPILS XaTa TOU
Korowwn n oGluyos
TOU TTAQIOKTATN TOU

Noor One

OAOI MAZI MNOPOYME f DAl

NAPAZENA AUTO ©AKEAOI KAIPOL

Q
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ZKAT »

- EAMG3a  Kéopog  Click & Donate

C3 Live O Live C3 Apxsio O\ Apxeio

Grow Greek Tourism Online
Awpedv onling eKTTISEUON YIa Ve EVIOXUOETE TIC WNPIOKEC OOC
YVWOEIC

MNa 17 ka1 18 MapTiou mapanEumneTal To
mpooduyIKO - IKkavomoinueEvn n KUuBEpvnon

2€ véa oUuvodo oTic 17 kKal 18 MapTiou

MAPATEUTIOVTAL Ol OPIOTIKES ATOPACELC

YIQ TO MPOOPUYIKO, KaBwe n XBeoivn

Hapabavia ZUvodoc Kopudpne - nou
EEMEPAOE TIC 16 WPEC - OAOKANPWONKE XWwpIC va
UTIApEEL OPLOTIKA OUNPWVIA YA TO MPOOoPUYIKO, AAAG
£va KOLVO avaKkolvVwBEy.

Aiahoyoc Mookofioi - NTaioeApmAoup yia
eAadppuvon Tou XpEoucg - AvtiBeTog O
ZOIUTTIAE
Ikavorolnon £xel mpokaA£oel oto MEyapo
Ma&ipou o diaAoyoc NTAIOEAUTAOUY -
MookoBl1oi rmou Kateypadpn arnod ta
UIKpOPWVA TWV dnNUOooIoypAdPWY HETA TNV
xB8eowvoBpadivr) ouveEVTEUEN TUMOU OTNnV oroia
EVNUEPWOQVY YIa TA anoTeEAEoUaTa Tou Eurogroup.

Znuepa ornv ABnva o1 EKITPOoWIIol TWV
Beopwyv
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H Anuwovpyia tov
APKTOYPOY

Ileproocotepa
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H Anuiovpyla tou
APKTOYPOY

’ ~ T oy 2
0 KAL TO EEWTEPIKO.

TN (Bpuoric Tou ATav n avdy

ac apKoudw

[Teproootepa
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Just note
that
sometimes it
doesn’t make
sense having

all the
Information
available on
the mobile
version of a
website.
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« EKMNPOZQIOYME

N

KENTPO TYINOY

FrIQProz BEPNIKOZ -
ENMANEKAOIH ZTO NAYTIKO
ENIMEAHTHPIO THZ
EAAAAOZ

|
OAEZ TI>.KAAAIKES ENQZEIL

OpiAia Tou NMpoédpou, K.
AvdpEa A. Avdpeadn oTn
Fevikn ZuvEéAeuon Tng
Tpanelag tng EAAGdOG

sovdeon | MéAnSETE | Q | #m 3

ToupIoTIKOC
ZTPATNYIKOC
ZXeSI00UOC

B

2TATI2ZTIKA &

BIBAIOOHKH

STATIZTIKA

MEAETN KATAypa®ng Kal CUYKPITIKNG
a&10A0yNoNg @OPOAOYIKOU NAQICIOU
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Does it make
sense to
have a
mobile app

as a brand?
NO. Unless
there’s a very
Important
reason for It.
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IMPORTANT
REASONS:

a service / tool

something that
cannot be
done on

a web page.
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https://www.youtube.com/watch”?v=zbBJirkZRDI
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3 .4 W 12:00

620.3

TOTAL MILES

L2 ®
163 131" 1421

03. ‘& z0Em 33.6M!
04. € vou 28.3M

X BEGIN RUN
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But what is
the step
further?
Where

mobile Is

the melting
point
between
bricks and
clicks.
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Beacon.

What’s that?
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Even wifi
networks
can also be

part of your
consumer’s
experience.
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Do you
Know
anything

about
In-store
analytics?
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Window
Conversion

'/-'// m

3.2%

© Up 3%

Cross Shoppers

Dwell Time

23m

O DN 5%

Devices

L]

Apple
Android
Windows

Blackberry

Customer Loyalty

2 &
\.J
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'

[

® .

O DN 5>

Bounced Shoppers
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@ UP 10*
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Having said
all that it 1s
now time to

discuss
mobile as an
advertising
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micro-moments
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https://wvv\iv.youtube.com/watch?v# UthK4U—I\J2k

Yuvbeopog Siapnpilopévwy EANGdog | 2016 @ | ISObal'



You are there already.
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I More than

| 50% of your
Google and
Facebook
dollars, are
spent on
mobile

SCreens.
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| SearchEngine! i

il Confirmed: Google W
1To Stop Showing |
§ Ads On Right Side
l Of Desktop Search
Results
Worldwide

A long-running test is now rolling
out for desktop queries: Google
will no longer show ads to the
right of its search results, with

two exceptions.
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Facebook’s
content is

consumed
through a
mobile
device.
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The question

Is: Do you act
that way?
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Do you create

content having
that in mind?
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Do you
remember that

when you
approve media
plans?
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bought
a few million

Impressions

for the header

banner
of a news
site?
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You did what?

Seriously.
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Let’s have a
closer look to

mobile as an
advertising
medium.
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ANtonis
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As discussed,
you already
do mobile

advertising -
even without
knowing it
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It’s not a

question of
“should”
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It’s a question

of “how”
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fundamentally

a question of
“Why!!
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Or, fundamentallya
question of “why”

Why are you

on mobile at
first place?
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Trueview Ads
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Mobile

Masthead
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m Ac@AAela AUTOKIVATOU - 18
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Facebook
Reach and

Frequency
campaigns
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510,773 €0.51

Frequency

= Isobar Greece ¢

Add Placement
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2. Because
you want to
extend the

experience
outside of the
boundaries of
a laptop
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Engagement

ads
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Facebook

Canvas
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Spacious Breexy

Apartmea2nts
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Ads on

Google Maps
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O\ restaurant

Healthy Days Cafe
Salt and Pepper

u) Steakhouse

s for restaurant
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Ads using

Google Maps

[® | isobar
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Fulton St

Fulton Street

Wall St

m Tnnth Ctroot'Raannrt

Google - Acdopéva xaptn  Opol Xprion¢ Avagopt o@aAparoc Xapm
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{7 voro

[JC - wvalial oL

\ Canal St

Xapme  Aopu@dpoc

Chambers St

New York State Supreme .
Chambers St Court, Civil Branch

Park Pl
City Hall liJ Chambers St

Chambers Street

indt St
Fulton St

>

Fulton Street Fulton St
Lip..

Enter your zip code.
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apTn

S - @ i
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Help me

remember
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\e AvadnTnon oto HUEPOAOYIO

New Year Concert

31/12/2013 8:00 Ewg 2:00 1/1/2014
|1 Ohonuepo [ EmavaAnuyn...

NAETTITOUEPEIEC CUPPAVTOC

Moy Concert Park, San Francisco, CA
XapTng

BivreokAnon [pooBrikn kAfong Bivreo

HuepoAodyio |Antonis Ventouris v

Mepiypa®n  come join us on NEW YEARS EVE

Emouvayn [lpooBnkn emouvaywng

Zwvn wpag

[® | isobar



Impulse

behavior
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Facebook ads

for Local
Awareness
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Who would you like to see your ads?

Aew@opog ABnvwy 110, 104 42 Athens,

Greece]

Radius

1 mile =

Potential Reach

430,000

This is the total number of people in your
selected audience who we estimate will
be in your area based on their activity on

Facebook.
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Airport

targeting
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Athens International Airport

A+

/7 0 of 1000 locations

Search

Add all matched locations Exclude all matched locations

emove all matched locations
Ae’]Vh)V R v A t d ¢

All matched resuits (1) Show all « Reach Add all

Selected locations

Cancel
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4. Your full
conversion iIs

difficult — but
parts of it
aren’t (lead)
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& Q © A U [ * 0 S @ 1:22

& Ao@dAela AUTOKLVITOU Q

- Allianz Direct Greece
Alllanz @

ZUUTIANPWOE TN YOPUAa Kal Ttape Tiun. Twpa ewg
18% @Onvotepa kat-10% yiwa 12 Mivecg!

Etroio ovuBorac

HE emmA£ov 109 EKTTTWOT)

Acpaleta AUTOKLIVITOU
Oa o€ KAAECOLNE XWPLG... ZNTNOoTE MPoopopa

Apeoel o€ 45 atopa.
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= Q @@ & & AN [

X Allianz Direct Greece

Get a quote from Allianz Direct Greece by
providing your info below.

Choose a car brand.

Choose a car model.
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Call

Extensions on
Search

[® | isobar
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Google

-

aoPaAeLa

EIKONEZ EIAHZEI2 BINTEOQO

Aopaleleg Allianz Direct - allianzdirect.gr
www.allianzdirect.gr/®0nvec-AcPaAELEQ

Me Mnviaiec Atokeg Aoocelg & -10% 2¢e \.
Etiola ZuppoAata! Nape Mpoaowopa.
KAnon 21 1109 9841

LOKEPTNKATE AUTOV TO
YTIOAOYLOHOG Mpovoptia

KaAvyelg Emikolvwyvia

Ac@AAeld AUTOKLYATOUL - Me Mnviaieg
Atokeg Aooelg, ano €13 - anytime.gr
www.anytime.gr/Ac@aAela-AUTOKLVI TOU

AmokTtnoe Kat EoL Anytime.
MNpoypappata ZTuTiov - IBLOKTNTO ZUVEPYELD
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Call - only ads
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Call: 2102899999

www.kotsovolos.gr

KAAEOTE oNUePa & ATTOKTNOTE TO OIKO

oag tablet o€ povadikég TIPEC! L Call
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Mobile Search
while on

mobile
connection

[® | isobar
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Operating systems

e All available operating systems
Let me choose..
Device models
e All available de
Let me choose..
Carriers and Wi-Fi
All available carriers and Wi-Fi

® et me choose.. Selected carriers

Wifi \dd Cosmote (Greece)

Vodafone (Greece

Greece

WIND (Greece)

When you select advanced mobile and tablet options, you opt out of desktops and laptops

Cancel

.
/ \
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6. Because
you want
dedicated

users in your
e-care
channels

(apps)
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Universal app

campaigns

[® | isobar
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)

L2 & & &Y

75 levels of quacking fun
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In-app ads
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- Infected

Disease

% o

Computer games industi§

-

‘MyCU app & AOPO 1GB

GEsEwR)  ©O/cU




Facebook

mobile app
install ads

[® | isobar
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Facebook

mobile app
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i Paper — stories from Facebook

Explore stories from friends and the world
around you.

Install Now

Comment
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Instagram

mobile app

[® | isobar
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kKpaper Explore stories from friends and the

vorlid around you
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Instagram

mobile app
carousel

[® | isobar

Yuvdeopog dapnuilopévwv EANGGoG | 2016



[® | isobar

O
—
o
N
v
o
w0
=
Lu
>
3
>
‘W
S
N
=
c
S-
o
w
v
o
=
o
W
w0
>
)
N



Mobile search

with customer
lists

[® | isobar
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New customer email list

Create a list of customers who have provided their email addresses to you or vow company. To create a list, upload a
.csv file of email addresses or create a custom combination of existing lists. Learn more

Upload customer email addresses

Create your list by uploading a .csv file containing email addresses

Choose file...

This data was collected and is being shared with Google in compliance with Google's polit

180 days
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Use your
trueview for

mobile app
promotion

[® | isobar
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I what’s the

Great, but

content? What
should a
marketer have
INn mind when
developing a
campaign that
will most

probably be
consumed on a
mobile device?
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Should
we're telling

stories change
we're
telling stories?

[® | isobar
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A Google
experiment:

"Unskippable
Ads - The

Mobile Recut”

[® | isobar
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https://youtube.com/watch?v=6HHgzEGwil4

Yuvbeopog Siapnpilopévwy EANGdog | 2016 @ | ISObaI'


https://youtube.com/watch?v=6HHgzEGwil4

Yuvdeopog dapnuilopévwv EANGGoG | 2016

£

Learning 1:
Unexpected
may be
powerful.
Don’t be afraid
of separate
experiences
among

devices.
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ee000 vf GR & 17:12 90% W)

athensmosaic.heineken.com

THE ATHENS H MMIPA MEPIZZOTEPA
MOSAIC MAX

THE ATHENS MOSi\I(

AYTATIOY ATATTAME AE TA AMAAZOYME ME
TINOTA, TPAWE KAI LY Tl AE OA AMAZEL XTHN
AQHNA & BAAE TH AIKH LOY WHOIAA XTO
MQIAIKO MOY A AHMIOYPTHIOYME MAZ
LTHN KAPAIA THZ [TOAHL!
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[T Jelele Vf GR ’,-:\‘ 1712
athensmosaic.heineken.com

LTHN AOHNA AEN OA
ANMAZA METINOTA...

MENOYN 180 XAPAKTHPEL

H WHOIAA Z0Y
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| Learning 2:
(Invest and)
take time for
your story.
Don’t just jam
In your brand.
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https://www.youtube.com/watch”?v=SrP8JSIXKZE
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Learning 3:
It doesn’t need

to look like an
ad to move
your brand.
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| When it comes
to mobile, the
Idea of a
"campaign”
cannot be
easily defined.
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1st Cannes
Lions Grand

Prix in mobile
category:
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1st Cannes
Lions Grand

Prix in mobile
category:
A banner.

[® | isobar
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hitps://www.youtube.com/watch?v=z5LeeMgmeVvA
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2013

The “Dumb
Phones”.

[® | isobar
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https://www.youtube.com/watch?v=7bUGXaghrVrw
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£

A banner,
“dumb phone”
text, an app
(Nivea), an
emoji ordering
system
(Domino’s)...

[® | isobar



| It’s all about
how well the
communication
Idea Is baked
Into the
medium.

[® | isobar
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3 basic,

essential
principles:
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1. Portable
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I The idea must

| be able to go
where the user
goes. If it can’t
follow the user
through his or
her day, It's

not mobile.
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https://www.youtube.com/watch”?v=Jdehpz6P5090
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2. "Moment

relevant”
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#l Use given data
I to target the |
# moments In +
| consumers’
lives where the
brand could
have impact,
and create
experiences

that deliver
value In those
moments.
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100% ..

FAVS

20€

free ride!
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3. "Solo Act"

Rule
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I Turn users

| Into potential
consumers
with just a few
clicks by using
a clear and
direct call-to-

action.
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Thank you!

Yuvdeopog dapnuilopévwv EANGGoG | 2016

[® | isobar



