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Brand Safety

Is your ad shown in a safe 
environment for your brand?





What is brand safety?

The practices, tools and technology 

that are used to ensure an ad 

does not appear in a context 

or environment that can damage, 

or is unsuitable to, 

the advertiser’s brand.





Brand safety is defined 
as non-placement of ads 
next to the following 3 

types of content:

1. Unlawful Content

Content that contravenes the law, for example: 
sexual assault/child abuse etc.

2. Illicit Content

Content that is widely accepted to be 
inappropriate for any advertiser brand to be 
associated with. This includes: nudity, 
pornography etc.

3. Unsuitable Content

Ad placement in environments that do not align 
with the brand values of a particular advertiser. 
Brand values will differ from brand to brand.



Other measures

✓Whitelists

✓Blacklists

✓Keyword lists



Practices to manage Brand Safety 

✓Trading - buying from high quality and trusted media owners. 

✓Contractual protection - protecting your interests.

✓Technology - using independent content verification technology

✓Operational procedure - checking inventory, ensuring it meets 
your standards




