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PERFORMANCE

ONSITE 



Tip

MOBILE

“THIS IS THE FUTURE”



HOW MANY INTERACTIONS?



Your smartphone has more computing power than the 

computers used for the Apollo 11 moon landing!



We don’t GO online. We LIVE online



5 GOLDEN RULES FOR YOUR MOBILE 

WEBSITE 

Use a responsive framework

Optimize for speed 

User comes first

Simplify Navigation & Interactions

Test, test, test & improve 



DO’s &  DONT’s

Do make it easy to get back to the home page

Do make most common tasks easily available

Do allow users to purchase with a guest account

Don’t think it has to be just like your desktop

Don’t cram too many items on your page

Don’t hide filter functionality



Tip

PRODUCT IMAGE

“THE HOLY GRAIL”



SPOT THE DIFFERENCE



93% 
consider visual 

appearance to 

be 

key deciding 

factor in a 

purchasing 

decision

78% 
want more 

images from e-

commerce sites.

73% 
are more likely to 

purchase a 

product if they 

can watch a 

video explaining 

it beforehand

IMAGE : THE CONVERSION 

KILLER



DO’s &  DONT’s

Do use multiple shots for  the product

Do showcase the product in use

Do have different color for each variation 

Don’t use low image quality

Don’t use your smartphone to take pictures

Don’t list a product to your website without 

image







Tip

PRODUCT PAGE

THE “DECIDING” POINT 



WHAT DO YOU THINK?



Good 

product 

description

CTA buttons 

that stand 

out 

Detailed 

pictures of 

the product 

Customers 

feedback 

Suggest 

products 

5 GOLDEN RULES FOR YOUR PRODUCT PAGE



DO’s &  DONT’s

Do use inspirational photos 

Do use High-Quality Images

Do use SEO rules for the content  

Don’t use social media buttons

Don’t hide your call to actions 

Don’t select random Items for 

recommendations





Tip

HEATMAPS
“LEARN MORE&MORE”   





CLICK MAP



SCROLL 
MAP



SCREEN 
RECORDING 



5 REASONS WHY A HEATMAP ANALYSIS IS A 

MUST 

It gives a quick design analysis

You can track the Buyer's Journey

Filters Data Into Different Audiences

It shows scroll and hover behavior

Highlights Popular Design and Imagery



SEARCH BAR

“SEARCH ME TO 

NAVIGATE…”

Tip



ETERNAL BATTLE BETWEEN MENU & SEARCH BAR 



SEARCH BAR



NAVIGATION BAR



47%

50%

67%

85%

6%

33%

19%

35%

Offers

Favourites

Navigation

Search

% Basket Adds % Shoppers Using

78% 
websites 

fail onsite 
search



4 GOLDEN RULES FOR YOUR SEARCH 

WEBSITE 

Ensure misspellings still have results

Search bar  visible on all devices

Use autocomplete for quicker searches

Use images rather than only text



Tip

EMAIL MARKETING
“IT STILL WORKS”



TOO MANY…



5 GOLDEN RULES FOR YOUR E-MAIL 

MARKETING

Think Retention, Not Just Acquisition

Scrub your email lists regularly

Segment your list

Use metrics to find your ideal send time

Use Split test on everything 



RATINGS & REVIEWS

TELL ME WHAT YOU 

BOUGHT AND I’LL TELL 

YOU WHO YOU’RE

Tip





78% 
say that 

recommendations 

are the most 

credible form of 

advertising 
63% 

Are more likely 

to purchase 

from a website 

with R&R

68% 
trust reviews 

more when they 

see both good 

and bas scores 



4 GOLDEN RULES FOR YOUR R&R

Use also text 

Ratings & Reviews available for all formats

Do use star system for ratings

Allow users to attach images 





Tip

PERSONALIZATION

“MAKE IT PERSONAL”  



eCommerce personalization means 

showing individualized offers, product 

recommendations, and other content to 

your visitors based on their previous 

actions, demographics, and other 

personal data.









Personaliz

e
Choice Attention Sales

63%
of consumers 

expect 

personalization 

from brands

Personalized 

content improves 

brand experience

Those that choose to 

watch are 75% more 

connected 

And engaged 

consumers are 4x 

more likely to 

buy



DO’s &  DONT’s

Do understand who your ideal customer is

Do make sure you process relevant data for your 

audience

Do get creative

Don’t get too personal

Don’t make your content seem too automated

Don’t personalize just because you can



1. MOBILE

2. PRODUCT IMAGE

3. PRODUCT PAGE

4. HEATMAPS

5. SEARCH BAR

6. NEWSLETTER

7. RATINGS AND REVIEWS

8. PERSONALIZATION

8 Ways to 

skyrocket 

your 

performance 
onsite




