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I FOCUSING ON DRIVING ACTION
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Consideration
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GOOGLE SEARCH FOR
PERFORMANCE



GOOGLE SEARCH NETWORK

v .4 i 1050

GD g'E ¥ELPOTIOLNTA KEPAYLKA & “

Google

Q  xewonointa kepapuxa ‘!" To Kepapeio® Tou Mavhou - YIEPOYA ¥ELPOTIOINTA KEPAPIKA

EXETIMEL] example-business.com
Navepoppa BaZa, priok kat mohhd dhha. AyopaoTe Ta oTnv

To Kepapeio Tou Madhou - Ynépoxa ® ykahepi pag 1 oto blabixtuo.

YELPOTIOLNTA KEPAWLKA

ERTNMED) example-business.com

Mavépoppa BATa, Prioh Kat TioAa aiha

AyopaoTe Ta oTNnV YKahepi pac n oto ﬁ.

blabiktuo. Khnon



I IT°S ALL ABOUT STRUCTURE & KEYWORDS

AdWords Account

Campaign 1 Campaign 2

Ad A Ad A
AdB Ad B

Ad A
AdB




SEARCH CAMPAIGNS FRAMEWORK

e T

Target high relevant new customers
s DSA& Generic gu
— Highlight competitive advantages

- - - Remarketing to users who have already visited the
RESAGENENIC website with broader keywords
mmm Competitors s Expand market using competitive brands
Bl Specific Products/ : : :
— Unique campaigns for each product/ service
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I SEARCH OPTIMIZATION FRAMEWORK

1 Detailed structure & match types

Keyword Based Ad groups

Tailor made text ads

Custom Bidding - Automation

Improve Quality Scores, CPCs

Custom Text ads

Improve CTR, CPC & CR

Focus on important Months,

Days & Hours



I THINK QUALITY SCORE




MAXIMIZE RESULTS WITH AD EXTENSIONS

in order to communicate

more easily (one click for

Enuyelpnuatika Aavelda | ewe 12.500€ | Action Finance Initiative : _
call in mobiles

afi.org.gr/emysipnuatika/ddvela +30 210 8256341 ¢
MLKpOTUOTWOELS 08 VEOUG ETIXELpNPaTies and Ty Action Finance Initiative (MKQ). Asc sbw!

Amomhnpwpn £we 48 piveg. Neplodog Xdpitog Ewe 6 PAveg. ETROW EMITOKLO ?,4?%\

Kdve Aitnan - Kpitipla Xpnpatodotnong - £1adia Aitnong - Success Stories
A

(extra information for
users & higher CTR)

In order to reduce

steps
(higher Conv. Rate)

to drive users to specific

pages (11.x. Kpitpia yia
daveiq)




BEYOND KEYWORDS: DYNAMIC SEARCH ADS

nikon d5| & Q
nikon d5200
nikon d5300 -
. Auto targets
nikon d3500
. Select dynamic ad targets to target your ads to customers based on the content of your website. Learn more
nikon d3100
- Website: www.example.com
nikon d5600 e e e e |
. . | @ Use categories recommended for your website 7
nikon d5200 price () Use all webpages 7 1
. I i Target options
nikon d5000 | Use specific webpages (advanced) 7 :
nikon d200 e .
. Search all categories Category search elected categories
nikon d5200 specs B _
I'II|'(DFI 'dEF Recommeanded categories Website coverage 7 Recommended bid 7 ;i:il:;e;(;mfumiture
, . | —_————————— . ] iy
|
: furniture : N = 86.12% $1.10 I s |: I fumiture>
1 | : ]' : ) ! living room furniture
1
I fumitures ! I I o 2110 I I 1
: dining room furniture : : “ 2906 #1.10 [ :: i
1 I 1
1 . I 1 I
furnitures I I l
: bedroom furniture : : 2 17.35% $1.00 1 ,: I
| i f| Sample preview : I m
1 fumitures I 1 o n . I
I living room furniture I = : 12,67 $1.10 : " |
: furnltures : : l l :: I
I »
I affice fumiture I o 10.91% 5120 I
! ! | | Category selection :: :
. !
Sub category drill down =" : 8.43% $0.80 Lo :
I 1 | | [}
Dynamically target all pages within my site »




I USE REMARKETING ON SEARCH CAMPAIGNS

With remarketing lists for search ads, you can...

SUEE I

Segment past site Optimize ad text, bids Convert these site
visitors and keywords to visitors as they're
those segments searching for your

product or brand on
Google



GOOGLE DISPLAY NETWORK
FOR PERFORMANCE



I GOOGLE DISPLAY NETWORK




THE POWER OF AUDIENCE TARGETING

Awareness _I Demographics Age, gender, Language

ini Roles (e.g. Parent, Small
Affinity Segments 10 (¢ vmen

Custom Enthusiasts (e.g. outdoor enthusiast,

coupon lovers), Affinity (e.g. luxury
Interests e

Consideration

Evaluation In-market audience segments

Look alike modeling

—| Rema rketing Dynamic Remarketing, Google Analytics
Advocacy



I REMARKETING ON GDN

2N N N 3

PROSPECT YOUR SITE PROSPECT IS TRACKED PROSPECT LEAVES OTHERS SITES

P

PROSPECT RETURNS TO YOUR SITE



I REACH USERS “SIMILAR” TO YOUR CUSTOMERS

People who are

> similar to your
customer

Your customer



REACH PEOPLE IN THE MARKET TO BUY

Interests & remarketing

Choose interest categories or remarketing lists to target audiences with certain interests or who have
visited your site before. Learn more

Interest categories Remarketing Ists 7 Custom combinations

Search by list name

Calegories: 2,293 List size
[#] Affinity categories (reach)
[=] In-market buyers (ROI)
= Autos & Vehicles
[#] Motor Vehicles
[#] Vehicles (Other)

H Computers & Peripherals

+ Consumer Electronics
' Real Estate

[+] Other categories --



KILL PRODUCTION COSTS WITH RESPONSIVE ADS

adpreview  [J [] PUBLISHER v YOUTUBE GMAIL
|3 lo of 1 1l
.;“’;’67)! 60"06’"."‘” i Example of a dynamic native ad: 728 x 90 Show full preview
& B

& " Best Running for running o
Shoes and training

Best
Running Example of a dynamic native ad: 300 £ 250
Shoes >
&
Best Running Shoes

Great for
running and

training

P Play previews £ 10of3 >




FACEBOOK FOR
PERFORMANCE



FACEBOOK FOR PERFORMANCE
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“The Cambridge Betzey Johnzon Elegant & Qualty

Shop New Satchel 11" “Che... v Dok Biack Satchel Ma... Shop Now Brand Teal Look.. v ok

Dooneoy & Bourke
Mib Rockies Cla..

Shop Now

Fa¥ Jasper's Market
f:‘:l
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CHOOSE THE RIGHT OBJECTIVE

What's your marketing objective? Heip: Choosing an Objective

Auction © Reach and Frequency &

Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach Engagement Catalog sales

Store visits

App installs
Video views 0

Lead generation

Messages



CHOOSE THE RIGHT AUDIENCE TARGETING

- Brand awareness

- Increase traffic to Site
- Interests — :
- Find new Customers at low Cost

- Feed remarketing lists

: - Use existing customers as a source audience to create
Leslellles similar audiences

— Remarketing s - Remarketing to users who have already visited the website

Facebook

%
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PERFORMANCE FORMATS: LEAD ADS




DYNAMIC REMARKETING & PRODUCT FEED

Search business Q

Overview Product Feeds Product Sets Product Events Catalog Settings Help

Online Shoe Store
Sponsored - @

Add New Product Feed to Sample Catalog

Add Product Feed

Browse our selection of shoes

New Product Feed for Sample Catalog - 6/2/2016

Feed names are important to quickly identify unigue feeds.
Example: Winter 2015 Products - Jasper's Market

Currency

USD - US Dollars -

If the price in your feed includes a currency, that's what will show up in
ads. If the currency is missing, we'll show the currency you select here.

Upload Type

* Scheduled Recurring Uploads
Upload a feed right now and set up automatic uploads for later

Red Stilettos Polka Dot Stilettos Red & Brc
$29.99 $29.99 $29.99

AR

Single Upload
Upload a single feed file right now




PRODUCT FEED & VIDEO ADS

“nee T S:41 AM

adidas.com

R\ N

addas

Eﬁ!a&@s

On the road between games, keep transition smooth
and composed in the Z.N.E Travel Hoodie

VEL HOODIE

:~ FREE DELIVERY OVER €50

adidas Z.N.E Travel Hoodie
e YOSy

$240.00 $170.00

A

[ See More at adidas.com \

ADIDAS Z.N.E. TRAVEL HOODIE

$240

1 f\ | | /\ | |




PRODUCT FEED & INSTAGRAM

eseee ATAT T 9:41 AM 100% -
Old Skool - Vans - Sneakers : JackThre... T
X (L

oo ATAT 1:20 PM - eee o ATAT 1:20PM -
@ jackthreads jackthreads
o

JackThreads
Ombre Flannel

@ o 4 Vans Old Skool ‘

Vans
1,084 likes Old Skool $65
jackthreads Iconic @vans checkerboard on a classic Vans' iconic checkerboard pattern makes these skate
Old Skool silhouette...Cuff your jeans when you wear shoes an instant classic. Wear them with everything Calor Size
T!H_'SE because everyone will want a closer look. # from your favorite joggers to selvedge denim, to
e jogg edge denim, (50th) Checkerbo...

cropped, relaxed fit pants

TRYOUT FOR FREE ' n
a BRI

| f'\ | | /\ | ’ /\



YOUTUBE FOR
PERFORMANCE



I CAN YOUTUBE DRIVE PERFORMANCE?

- Shot w GoPro HEROS Black
; 8

0:06

GoPro HERO3: Almost as Epic as the HERO3+
GoPro 626 videos 29,452,688

[ » BETLEYI W 1,730,636 b 173,631 gn




EXPECT YOUTUBE TO DRIVE EDUCATION

©

2 YouTube *

Home
Trending

History

BEST OF YOUTUBE

0000000

Music

Sports

Gaming

Maovies

News

Live

360° Video

Browse channels

‘ dslr

dslr vs mirrorless

dslr camera

dslrguide

dslr camera for beginners
dslr gimbal

dslr for beginners

dslr greek

dslr canon eos 4000d
dslr nikon d3400

dslr lenses explained

10 Useful Websites You Wish
You Knew Earlier! 2018

THE LION KING Trailer (2019)

FilmSelect Trailer

9.4M views + 3 days ago

TechGumbo

1M views - 10 months ago

L L
You WISH YOU KNEW EARLIER!

2018 ;.5

7 Tips to Win Last Circle in
PUBG Mobile | Tips & Tricks...

Gaming Scoop

1.4M views + 1 month ago

PUBG: The Power of Ghillie
Suit (Compilation)

Dusty Battlegrounds

7. 1M views - 8 months ago



I TRUEVIEW FOR ACTION

O o .4 W 4:26

L
-
""

=

Headline

Display URL S fi v ey
mazdausa.com

Call-to-Action January Favorites!! Music,
Fashion, Makeup & More!
217,182 views




I TRUEVIEW FOR MOBILE APP PROMOTION

INSTALL

"o wesome Music You Won't See
“oachella | YouTube Nation |



I TRUEVIEW CARDS & SHOPPING

Serta at Home
Santa Cruz Sofa

Buy for $347.99 [



I TRUEVIEW END SCREENS




VIDEO VIEWERS IS GREAT AUDIENCE

Shared library > Audiences >

New video remarketing list

List type 7 Viewed any video from a channel ~

v’ Viewed any video from a channel
YouTube channel

Visited a channel page
List name Viewed any video (as an ad) from a channel
Liked any video from a channel
Membership duration
Commented on any video from a channel
Shared any video from a channel
Status [? Subscribed to a channel
Added any video from a channel to a playlist

Initial list size Viewed certain video(s)



I GET USED TO “YOUTUBERS” DRIVING CONVERSIONS

JACKSGAP [ISUPERWOMAN]| JENNA MARBLES

MISSGLAMORAZZI TYLER OAKLEY



AFFILIATE MARKETING



AFFILIATE MARKETING EXPLAINED

AFFILIATE PUTS YOUR
AD ON THEIR WEBSITE.

AF%?S A A F F | I- I AT E I:IISTI]::[I CKS
e  MARKETING e

\ & /
CONVERSIONS ARE TRACKED

T
I




PAY ONLY FOR CONVERSIONS

O ©

CPC CPA

Cost Per Click Cost Per Action
USER CLICKS ON AD USER BUYS PRODUCT



CREATIVITY IN CONTENT CREATION

) window, and a sturdy cover of resin and pz
more distinguished as a result. You'll feel 1

Midori Spiral Camel

11 Best Notebooks That Are Not Moleskine
“'i JACOB OSBORN, 18 FEB 2018 6 SHARES ° o @ @ e

Maruman Mnemosyne 1 Hardcover Executive




GO PERFORM!






