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IMPACT, CONSEQUENCES
& RECOVERY

boussias - virtual sessions

O kopupaiog avaAuTng Daniel Knapp, Chief Economist Tou IAB Europe,
Hadi pe avwTaTta oTEAEXN TG EAANVIKAG ayopdg, divouv anavThoeLg
Kal HolpddovTal OKEWPELG KAl TIPOTACELG yLa TV EMOUEVN PEPA TNG KPiong.

THE KEYNOTE SPEAKER KEY TOPICS

® Projected impact of the crisis on ad
spend in different media

e Effect on digital ad spend and redistribution
by channel (search, social, display, video,
mobile, connected TV)

® Consequences for different sectors
of the advertising value chain and emerging
new structures/models

Daniel Knapp
Chief Economist,

IAB Europe :
® The path to recovery: brands, agencies

and publishers
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