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Clobal \rlarkeler Conference 2022

f,ou KI66ou
of,nY Aerivq
Ie 6vo rot6peoro 06otpo, or ropugoiorrou noyr6oprou
Marketing Kor rnq Enr<orvcrrviog prorp6ocnrov on6rperq <or r66eq,

pe 800+'Etrtrnvrq Kor €6vouq o0ve6poug ono 40 xcopeq,
oro Kopuqoi'o ouv66pro yro ro Marketing Korrnv Enrrorvcovio
nou 6yrve not6 ornv Etrtr66o.

e rtripo ev0ouoroopo0 ror 6pnveu-
ong, neproo6tepor on6 800 orjve-
6por noporotrori0noov 6rd (coonq

ro Global Marketer Conference
2022, nou npoypotonorri0n<e yro npr^:tn go-
pd ornv Etrtrd6o, oro K6vrpo l1otrrtropo0 <Etr-

trnvr169 K6oproq>, otrg 7 Anprtriou, oe ouv6rop-
ydvcoon rou Euv66oyou Arognyr(opEvorv
Etrtr66oq (EAE) <or tng floyx6oproq Opo-
onov6ioq Aro gnp r(opivt^rv (WFA).

Lipgcovo pe rn WFA, to gerrv6 ouv66pro lrrov
to rotrUtepo Clobal Marketer Conference nou
6xer npoy;rotonornOei pr6xpr o6pepo, yeyov6g
nou onoretrei repdorro trpri yro rov IAE ror
rnv A06vo, nou ov6troBov tn 6ropy6vcoon
perd on6 onpovtrr6g n6trerg 6ncog n Lyro-
noUpn, n ArooB6vo, to T6rro, to Top6wo, n

Koudtro AouprnoUp, to Mopor6g, ro li6ver, or

Bpu(dtrtreq, ro llerivo, ro 16o fldotro, to Pio, n
BoprBdn r.6.

To ropugoio oretr6xn nou Bp60nrov orn
ornvlr, en r rerpotrlrg rrov peyotrritepcov bra n ds
rng noyr6o;rrog Bropnxoviog, ovog6p0n<ov
otrg tetreutoieq e[etri[erq oto Marketing, otn
prroor p 6tnto, tn 6np roupyrr6rnro, ro meta - nE-
prp6trtrov Kor rnv Enrxorvcovio rou oripro,
nopouord(ovtog trg noy<6opreg tdoerg ror
enrpeporcivovrog yro pio or6pn gopd ncoq ro
Marketing ogeitrer ror pnopei vo eivor 60vopn
0etrrng otrtroy6g.

O Stephan Loerke, CEO tnq WFA, 6vorte ro
ouv66pro pe pro otrortrnpcopr6vn nopouoioon
tng noyr6o;.rrog ot(6vtog tnq WFA. Oepetrr-
ci6n 06poro, 6nrog ev6errrrr6 n ox6on tou
Marketing pe tn Brcoorp6rnro, nou ouv6dovror
pe rouq ot6xoug Brcirorprng Avdnru(nq tou OHE,

Bpiorovtor ornv ropugh rrov npoteporor6rov
tnq f-loyr6oprog Oproonov6ioq Kot rcov e0vrrcirv
ouv66o;rrov-petrciv rng, 6ncog o IAE.

ftn ouv6xero, tn orut6trn n6pe n BpoBeup6vn
roq Clobal Marketer of the Year 2021, Conny
Braams, Chief Digital and Marketing Officer
tng Unilever, n onoio ;rorpdotn<e trg or6qerq
rnq yro rnv e(6trr(n tou qnrpro<oU orroouotri-
poroq rv 6ger web3 rot tn ouMoyrr6 eu0rivn
rrov brands vo 06oouv toug ov0pconoug oe
npotepor6rnto. Oncog xoporcnprotrrd eine,

<to v6ytolto orrlv enoxq tou Web3 6ev 0o eivot
xdnoto crypto cunency oAAd q eltnotoolvr1>.
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O Oputroq tng 6ro<p6pronq Sir John Hegarty,
r6putlrg tng The Carage Soho, pritrnoe yro 6ro-
cpnpioerg nou 6xouv ndryer vo op6oouv Kot vo
ou(ntroUvto r, nopopoiooe tn 6n prroupyr r6tnro
pe ro o[uy6vo ror 6ritrc,:oe otot66oEoq, yrori,
6nc,rg eine, or1 onototo5ofio oxoubva tr1 6qpr
oupytx6tqta>.

O np6e6poq rnq WFA, Raja Rajamannar,
Chief Marketing and Communications
Officer tng Mastercard ror ouyypog6og tou
Quantum Marketing, eneo6pove ncog tci;po
eivor n nro ouvopnoorr16 enox6 yro vo epy6-
(etor roveiq oro Marketing ror tnv Enrrorvco-
vio. ftnv oprtrio tou pe r(rtro <Metahuman>
pitrnoe yro rpovtooio ror 6nproupyrr6tnro,
yro v6o povt6tro npog e(eperjvnon, 6ncog to
multisensory marketing, yto rn 6toeopd rou
purpose on6 to cause, yro trg vieq ntrotg6p-
peg ror rexvotroy(e( nou o rtrd6oq rotreiror vo
o(rotroy6oer, vo uro0er6oer, vo npooopp6oer
ri vo onogUyer.

H Karen Nelson-Field PhD, r6prjtpro ror
CEO rnq Amplified lntelligence, ovopcD-
t60nre n6oo erjrotro Eivor vo Bdtrer roveiq
6nproupyr16rnro oe 2"-3", pritrhoe yro tn
prsicoon rnq npooox6q tou rotovotrrot6 ror
et6ynoe yrori or ;.160o6or p6rpnong rc,rv Media
<or tou Marketing xperd(ovtor enery6wcog rnv
npoooxri poq.

O David Jones, Founder and CEO tng The
Brandtech, xoport6proe ro Metaverse 6vo
(€pyoleio) nou evon6rertot orouq marketers
vo erpetotrtreutoriv ocoord.

Arotrori0noe 6vo ouy<trovrotr16 debate pe
06po <Eivor to Marketing oipepo ouypot6
pe 6vo pr6orpo y6trtrov;>. Ario op66eg oprtrn-
tcirv enrxerpnpototr6ynoov pe ndOog un6p ror
Kor6: o Rupen Desai, Clobal CMO tng Dole,
ror n Solitaire Townsend, Chief Solutionist
& Co-Founder rng Futerra, <6rogcirvnoov>
pe rnv Taide Guajardo, Brand Senior Vice
President Europe rnq Procter & Gamble, ror
tov Jonathan Hall, Managing Partner tng
Kantar, ror pog npoo6gepov provo6rr6g orryp6g
otr\6 ror tpocp6 yro oK6qJn nou 0o 0up6poore
yro rorp6! Ito rtreiorpo tou debate, or ouppE-
t6xoweg oro ouv66pro rtr60nrov vo 6ciloouv
ereivor rnv ondwnbn p6oco online \uneogo-
piog:74% rprigroov 6rr ro Marketing AEN eivor
ohpepo oupBot5 pe 6vo Brciorpo p6trtrov, otr\d,
6norg rerpnprciOnre on6 touq panelists,'0o
pnopo0oe vo yiver, dnoqn nou etrni(oupe vo
nupo6orrioer ev6pyEteq on6 rd0e n,\eup6.

Itnv tetreutoio ev6tnro tou ouve6piou, o
Paul Kemp-Robertson, Co-Founder & Chief
Brand Officer tng Contagious, ov6truoe toug
rrv60vouq ror to og6trn yro ro brands nou
npoonoOo0v vo B6trouv tov dvOpcono ndvco
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Stephan Loerke,
CEO,WFA
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' y6voronq: <H
' Global Morketer
Week 2022 nou npoy-

potonoq0qre ouy Aeivo, o1lteiaoe

ouvi6pav an6 40 zg xot rdnorav
on6touq nto eltnveuopEvous n ' Ctou
noyr6optou Marke ror tqq, Enxoua-
viog, rltav Eva e 4rar6 onoxileolto.
Kat 6)ro outd, pe E6wo pepxoAg, on6
tous n@ eyBA4pouroig xtispoug u1g
A14vos. H Globol Mo*eterWeek2o22

rc Global Morketer Conference 2022,
poc i6@oov x4 1tovo6xfi euxotpia vo
fovoBpe1oiye 6Aor on6 xovtd xot vo
eynveuoto0pe yto xo oipto, yexd an6
6io xp6wo 5ruirctuorcbv ouvowfioetov
l6yco qg nov5qyiog t€p6ot o €u-
xo p totci: oto L0v6eoyo Atocp rlpt(op€vtov
El)66o9, nou un4pfe povo6x6g oxo6e-
on6t4g!>.
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on6 ro r6p6og ror r6vroe n5oo on;rovttr6
eivor vo nponyeitor n 6p6on ror vo orotrou0ei
n enr<orvcovio.

To Global Marketer Conference 2022 npoylto-
tonor60nre oro ntroioro tnq Global Marketer
Week 2022, pioq ep6op66oq ouvovt6oer^:v
rng lloyr6oprog Opoonov6iog Arognprr(op6-
vc,;v pE ro p6,\n tng ror 6tr\ouq stakeholders
tng noyx6oprog Bropnxovioq, pe enirevtpo
rn Brcoorp6tnto Kor rn oriv6eori rng ;re 6treg

rrg enrp6poug trerroupyieg nou ennped(er n.x.

Marketing, Media, Policy r.trn.

H Brcoor;.r6rnro ror n ox6on rnq pt ro Marketing
ror rnv Enrrorvrovio, Bpioreror ornv <opug6 tng
or(6woq ror tou rAE, cog 6vog on5 roug nutrci-
vrq rou Better Marketing, nou onotetrei e6cb ror
60o xp6vro ro purpose rou luv66opou.

Ito ntroioro out6, o IAE eivor enionpog uno-
otnprrtlrg tou WFA Planet Pledge, evo 6xer

utronor6oer lr6n peydtro opr0p6 6pdoecov yro

06poto Brcoorp6rntog. l-lporrrrd, 6oov ogopd
to Clobal Marketer Conference 2022, o LAE
unrlp(e npcoton6poq, roOcirq, oe ouvtpyo-
olo pe ro <Mnoporjpe> ror to <Just Co Zero>

by Polygreen, ;reicooe oro etrdxroro ro food
waste Kor to onoppipl.roro tou ouve6piou. To

<Mnopo0pe>, oro ntroioro tou npoypdpprotoq
<Ar6ooon & I-lpoogopd Tpogfpcov>, 9p6-
vrroe ci:ore 6tro to tp6grpo ror nord nou 6ev

rotovotrco0nrov oro ouv66pro vo <p06oouv oe

euoioOnteq rorvrovrrd op66eg nou ppiorowor
oe enrortrotr16 ovoog6trero, ouppdMovroq 6tor

6;.rnpo<to ornv roronotr6pnon rou foodwaste
<or orn peicoon rng neprBotr\owr169 enrpdpuv-
onq. To Just Co Zero ov6troBe rn 6roxeipron
6trcov tcov onopprpp6tcov tou ouve6piou, to
onoio outrtr6xonKov Kor 6roxopi.otn<ov, coore

vo ovorur.\oOoUv ror vo o(ronorn0o0v er v6ou,

o0pgcovo pe rrg opx6g tng rurtrrrirg orrovopiog.

To Clobal Marketer Conference 2022 Atov
ro npcito zero-waste conference otnv E)\-

trd6o xor dvor(e ro 6p6po yro rn 6nproupyio
nop6porov er6ntrciloeov oro p6trtrov Trq no-
pondvco npc,:topoutrieq oy<dtrtooov pre ev0ou-
oroop6 t6oo or ouppetdxovreq oro ouv66pro,
6oo xor 6treg or etorpei€q nou ouvEpy6otnrov
yro tn 6ropydvcoon, oupBdtrtrovtog ;re rov

rp6no roug ornv npoyporr16 npotonopro16
npoon60ero.

To 6po;ro rou IAE yro to rotrUtepo Clobal
Marketer Conference nou 6yrve not6, porpd-
otnKov <or or6pr(ov pre xopnyio or etorpeieg:
Dentsu, Unilever, Cosmote, Just Co Zero,
Kotsovolos, Lamda Development, Procter &
Camble, Vodafone, Arla, Coca-Cola Tpio 'Egr-

trov, Coffee lsland, Eurobank, lkea, Boussias ror
Direction Busi ness Network.

Nepivo Koprdrrn, l-evrri Areu00wprq EAE

Tep6ouo upfi Kqr euO0vn yro EF6s
H yevrri 6reu00vtpro tou EAE, Nepivo Koprtitn, 66tr<ooe: <iHtov rcpd-

mto trprl xot eu0iv4 yn epdq vo ouv6opyovtbooupe pE t1v l1oyx6-
oyto Opoonov5io Atogrlltt(opiv@v ttlv Globol Morketer Week 2022
Kot xo Kopu(poio event tqg eB6op66og, ro Globol Morketer
Conference 2022, ot4v A1r1vo. 'Htov Evo gA66ofo oxi6o, nou
ulonor49qxe pe uqqA6 Bo0p6 6uoxoAioq <or opepodttl:.r4 l6yo tqg

nov6qpiog xo4 touq, teAeutoiouq, yrlveg, un6 t4 oxtd tou no)ripou nou

ltoivtcor otq yettovrxrl poq, Ovxpovio. Bolope 6pag oe owqv t4 6rcp-
y6vaoq 6Aq yog v1v y.tuxr1, to to[iwo xor ro roAiwpo ototxtio tqg d-

6o9 orlpepo, xor to onotiAeopo pos 6xoiaot: Eqv npci;tr1 66 (cbonq, peydAq ouvdw4o4
ou ri66ou pog, ot4 peyohiup4 noyx6opn ouvdvulor'1yto to Morketing Kot tnv Enxoyor,-
vio nou eixope v1v try4 vo EAofevrlooupe otrl xapo pog, 1O xopugoiot opiny6q, noyx6opt-
ou pdqvexoig xor B5O oive5pot Ewaoov rcv noAp6 q9 A9rlvog Kot Knv ov9pcbnav v1g,
tov ev1oyoroolt6 xor t1v unepqgdvero rcu lAE yo ulv d6o u19 enrxeryqpotx6r4toq, xot
rr19 rcovotoltiog. 'EEuyov pet1 Bepodtrlto 6tt to Morketing ynopei va eivat 60voyr19eaxfig
olloyqg yo 9ipoto noli oqpowtr&, 6na9 q pwotlt6tqru (u1v onoio ei6ov o)ctrE Ko,

otrlv np6Q1, xo06q rc ouvi5pro rltov to nptbto zero-woste ouvi\pto otrlv d6o) xot ot-
o06v0qxov 6t outrl eivot yro efarpetrrl otryyrl yto vo epyd t xoveig oto Morketing xor

to 6po1to poq vo uye d$ot owo6eon6tec tou o4ltowtx6epou morketing eyent otov
x6o1to, dptoror npoBeweg tqg rubpog pag xor t49 n6Aqc yoq, oe 40 xapeg. H otr1pf,r1 rcug

4tov epdotto 6ivo1t4>.


