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TnÅE6paon

ME to ßÅéppaoxo péXXov
01 61acpnVl(6pEv01
o-cnv EXX66a
ME tnv Apepll<h va ßpi0KEtal h5n otn véaEnoxh tng tnÅE6paonq, 01 61acpnPl(6PEV01 otnv EÅÅå6a ava(nroÖv
tov tp6no va ßEÅt100El'to ohpepa, Yla va aqonaneoüv r110 anotEÅ€opatlK6 01 6uvat6tn1Eq tou Méoou nou
ota&aKå pe to digital.

ta «aKt1voypacpia» tnq tnÅEöpaonq
orn onp€plvh Enoxi Kai éva
"preview" tou aéPlO, napouolåotn-
Kav tnv népntn 10 Noepßpiou

2022 OE nepooÖIEPouq and 150
VOUG Kai +01tntéq nou ouppEtEixav oto 100
Digital Session, nou &opyåvoo€ o EAE PE
tilXo: «Time to shape the future of TV!
Rethink Linear - Demistify CTV».

To ohpzpa tng tnÅE6paons.
Nal PEV, aXXå...

npd)to pépoc Inq ouvåvtnonq avacpép-
enKE n onpavtlKh aü<nontou apepoü tcov

EYYEypappévov xpnoxcbv OE Streaming Video
Services, n aü<nontou on demand tv video

content Kai n PEioon tou &a0é01pou KOIVOÜ

otnv prime time (évn otn Linear TV. Ava-
cpépOnKE aK6pa n PEioon tnq KåÅuwnq, aÅÅå
Kat tou np€ph010u XPÖVOU napaKoÅoÖ6nonq,
l&ait€pa oto KOIV6 18-34 Etcåv, 10 onoio npa-
Kill<å 6EV pnopoÖv 01 va
ßpouv EUKOÅa orn Linear TV. fia touq Å6youq
autoÜq, n anö600h PEIG)VEtal: 01 &acpn-
Pl<6PEVOlay6paoav to 2022 4% nEP1006tEPO
xpévo, nhpav 6% XIYéIEpa GRPs.
And tnv nÅEupå, o xpövoq Oéaonq nou
acpl€pcbv€tal otn Linear TV napapév€l noÅÖ
onpav11K6q (ano 2,7 4,5 Inv npé-
pa). To i510 Kai n 61Ei06UOn tou Méoou, 161aitE-
pa ota peyaXütEpnq nXlKiaq KOIVå. Ta KavåÅ1a

éxouv en€v5ÖOEl onpavtlKå OE npöypappa
népuol Kal cpétoq KOI n tnÅE6paon barnp€i
onpavtlKå nolotlKå xapaKtnpotlKå: aocpaÅéq
nEplßåÅÅov Yla ta brands, npaypatlK0i ezatéq,
PEYåÅn066vn, ouv6uaopéq hxou Kai EIKévaq
K.Xn. ft' auté åÅÅcootE Kat EQaKOÅOU6Ei va
anoppocpå to 50% tnq ouvOÅlKhq &acpnpjotl-
Khq Enév6uonq.
Etn OUVéXEla, avaÅÖ9rxav noÅXå 61acpopE11-
Ké aspects tou attention,
E€nyhOnKE to attention funnel, toviotnKE n 610-

cpopåPEtaQ3viewable Kai viewed impressions

Kai avaÅé6nKE to npaypatlK6 K60toq tou
attention ota &acpopEtlKå péoa, to onoio
Ennp€å(Etal and tov apep6 tov truly viewed
impressions (KOI viewable) Kai and to

viewing time. And tnv avåÅuonnpoéKUl.VE
n tnÅEöpaon anallEl' PEV budget Yla va
EIOéÅOEl évaq an06ElKVÖEta1
époq oupcpépouoaan6 nÅEupåq attention
Kai impact.
'Ooov apopå to &acpnplotlK6 tnq

Linear TV, PE Eon and tnv EOOtEPlKh
ép€uva Yla tnv tnÅEöpaon nou npaypatonoin-
OE o EAE ota péÅnIOU, mv ép€uva tnq Kantar
"TV Ad Breaks Attention study in Greece",
nou npaypaton01h6nKE anö tov LAE KCII tnv

EAEE, Kai ta cpöpuonq tnq tnÅEöpa-
onq tnv TEXEUtaia Eß60på6a tou E€nt€pßpiou

2022 nou avékJ0E o ZAE, EvtoniotrxavnoÅÖ
ooßapå (nthpata nou 6nploupyoÖvtal and
to clutter, tn PEYåÅn61éPKEla (al<öpa Kat

vuxtEPlVéq Opeq) tov &acpnp1011Kåv breaks,
aÅÅåKai tn Soph IOUS. npöKEltal Yla tn p€icoon
tou attention, tou engagement, IOV 6EtlKd)V

ouvatoenpåtov tou KOIVOÖ KOI tou ad recall,

nou npoKüntouv Ka90q E<EXiOOEta1éva PEYå-
ho OE 51åPKEtabreak. 'EYIVEat<épa avac.popå
otov opop6 tou premium placement KOI
OE aut6 nou npaypatlKå oupßaiVEl ohpepa,
Kaecbq ta trailers PEIPIOÜVICII(DS EKnopnéq, PE
anotéÅEopa péxpl KOI ta PIOåTVCs EVéq break

va etcopoÜvtal premium placed!
Eto téÅoq tng npOtnq Evötntaq, éYlVEavacpopå
orn 6Övapn IOU cross channel video Kai rovi-

otnKE 611, Ka9cåq 01 61acpnpi0Elq tnq Linear
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TV cptåvouv ota&aK6 OE éÅoKOI ÅIYÖIEPOUC,
Eival anapaitntoqo ouv5uaop6q napa50-
01aKhq tnÅE6paonq PE tnv Connected TV Kai
to digital video, Yla va EnitEux90Öv 01 Ot6XOl
KåÅuwnq Plaq Kapnåvlaq.

To Digitization tng tnÅE6paons éXE1

€EKIVhOEl.Kai Eival ouvapnaotlK6!
Eto 5EÖtEPOpépoq tou Session E€nyhOnKE
avaÅutlKå Eival Connected TV (CTV) Kai II

OTT, napolJ0160tnKav OTOIXEia and tnv ayopå
ApeplKhq, Unou n Enév6uon orn CTV ava-

pév€tal va cp0å0El ta 26 510. 60Ååpla to 2023
(!), napou01åoxnKav Kapnåvl€q nou 5Eixvouv
tiq tepéotl€q 6uvat6tnt€q nou n CTV pnop€i
va npoocpép€l otouq 61acpnpl(öp€vouq öoov
acpopå to 6nploupYlKé, avaÅü6rxav 01 EU-
KalPiEq OE EninE60 Evioxuonq tnq KéÅuvnq Kai
OE EninE60 Ot6x€uonq (behavioral, contextual,
demographic, time-of-day, technographic &
geographic targeting).

Avacpép9nKav aK6pa ta Epn65a nou ea
npén€l va enepaotoÖv, Yla napå6Elypa
to KataKEppauopévo nEPlßåÅÅov, n anouoia
Evononpévnq popcphq petphoecov K.å., Yla va
yiVEl n Connected TV to ouvapna011Ké Kai
anotEÅEopatlKé öxnpa nou pnop€l'va Eival.
To 6EÖtEPO pépoq tnq ouvåvtnonq éKÅEl-

OE PE to oupnépaopa to Cross Media
Measurement Eival to «'AYIOA10Kon6tnpo»
Yla tous ohp€pa, Yla va
anocp€uxeoév1600 n onaråÅn61acpnp1011-
Kd)V 600 Kai n 6nploupyia EVéq
nEplßåÅÅovroq pe ana9Eiq Kai EvoxÅnpévouq
tnÅE0€aIéq.
O rpny6pnqAvtOV166ng, np6E6poq tou EAE,
5hÅ00E OXEtlKå PE to 100 Digital Session: «H
Linear TV napapév€l otov EMå5a to Nol Méoo
OE anoppöcpqoo 51acpop10TIKöq Öanåvqq.'Opaq,
EPEiq 01 61acpop1(öpev01, ECtlå<ovtaq Yla noÅAå
xpöV1a oto Digital, tov acpöoap€Köncoq otov

autÖpato. Kai topa nou 01 OUVÖ9ElECKatavå-
péocovaMä<OUV åp60v, nou tQAEdpaoo

KOI Digital yivovtcn OIVå-OlY6éva, nou n€pvåpe
véaEnoxö toq TV, 09EiAoupE va Ef71AüooupE

oopavtlKå 6épata OXETIK6 PE tiq PEtPhOElCnou
6EV undpxouv, tov anayöpeuoo tCöV unopE01öv
benchmarking Kai avtaMayöq n*qpocpoplöv PE
touc OUVEPYÖTECpaq ota agencies, ta VEOVIKå
KOIV6, to clutter Kai noMå aKdpa nou ou<0tÖ60-
Kav avaAUt1Kå oto 100 Digital Session. va
un6p{E1 KOIVöPoüAQ00, Yla to KaAö brands,
TOV KatavaAcotcbv Kai tou i510U tou MÉoou».
And tn PEPIå tnq n NEpiva Kopld)tn, YEVlKh
51EUOÖVtPlatou Euv5éOPOU, avécp€p€: «To
100 Digital Session paq ötav *iyo
and ta 6Ma, Kaecbq aoxoAÖ6QKEPEV PE tov

Connected TV, {EKIvÖvtaq öpcoqand éva "na-
pa600jaKÖ" péoo, to Linear TV
O Aöyoq anAöq. BPIOKÖpaotE pnpootå
oto Digitization tQAEöpaonq, pnpootå OE

Pla IOTOPIKÖouypö KOI Pla 10tOPIKÖ aAAayö,
nou npoéKuqJE PEV and tov texvoAoyia Kal

oüyxpov€q tå0EIC Katavå/\cooqq tou péoou and
touq toAEeeatéq, EnopEå<El dpcoc KOI touq ba-
cpqpl<öp€vouq KOI ta iba ta KavåA1a!
Qq cpopéaqA01növ EKEiVCÖV nou Enev5Üouv otov
toAEöpaoo, eecopäoap€ötl Yla va nåVE oto
a(JPlO Kai Yla va pnopéooup€ va "EKPEtaMEU-
toüPE" tiq ELJKalpiEq nou ea npoocpép€l Otouq

0 CTV, Kupicoq doov acpopå
oto otÖXEU00Kaj to 50ploupYlKd, 09EiAoupE va
avup€raniooupe Kai npoKAö0Elq

oopavtlKé, töoo toq Linear, 600 KOI
Connected: to peicooo 1<6Auwqq ota VEÖtEpa
KOIVå, to PEiCÖOQtou attention, tou engagement
Kai tou ad recall ota PEYöAaOE 51åPKElabreaks,
to clutter KOI rovKatöxpooq tou dpou premium
placement, to KataKEppatlopévo nepiß6Mov,
tov anouoia Evonolopévqq popcphq PEtpÖOECöV

Kai noÅAå aKöpa.
EipaotE oiyoupol 611, OE auth tov npoon66E1a
nou 0Konö éXEl tov npootaoia tCDV brands, tov
KatavaA(Dtcåv Kai toq ibac toq toAEöpaooq, ea
ppoüPE ouv0501nÖpouq KOI ra agencies KOI ta
i61a ta Kav6Ala».


