
Marketing & 

Sustainability



1. Raise awareness 

2. Support Greek marketers  to use the 
power of marketing as a force for 
positive change 

3. Offer the right tools 

4. Create a network of local climate
champions to make change at big scale

Our Commitment



Our Tools

* Για να κάνετε download 
τον οδηγό συνδεθείτε

στο QR code



What is the Planet Pledge? 

1. Help lead brands’ responses to climate 

change 

2. Encourage efforts across the wider 

marketing industry

3. Help consumers act more sustainably 

when using their products and 

services

An initiative launched April ‘21 designed to put marketers in a position 

to:



Why we support 
Planet Pledge in Greece? 

1. A transparent & well-planned global 
initiative designed by WFA to help 
accelerate the Race to Zero 

2.A serious and trustworthy effort, 
inextricably linked to UN’s efforts for Race 
to Zero

3. A call for commitment @ CMO level, 
while SDE works closely with CMO’s to 
promote Better Marketing



Signatories
WFAplanetpledge.org



Partners
WFAplanetpledge.org



Supporters in Greece
sde.gr/planet-pledge



Local PP members’ commitment to 
Race to Zero programs 



Τhe 4 commitments

To join and champion Race to Zero and to encourage your partners to
do the same

To help raise the bar in terms of knowledge on marketing and
sustainability

To improve marketing communications and make a positive difference by
encouraging sustainable behavior and inspiring action

To build trust in marketing communications by substantiating
environmental claims and helping consumers make sustainable choices
with confidence.

The Planet Pledge is a framework commitment for brand owners to help make marketing
part of the solution to the climate emergency. There are four commitments:



Tools & Assets

Race to Zero
Encourage your current and future business partners and supply chain to
commit to Race to Zero - Template letters “Wording to Supply chain

Knowledge
Enable your teams to better understand the issue and their role in
addressing it with the use of learning tools, as the Learning Hub

Inspire action
Harness the power of your marketing communications to drive more
sustainable consumer behaviours. Get inspired by other Case Studies and
share your sustainability stories
Build trust
Ensure that all your communications are legal, honest and truthful and
reassure that your claims are valid by using the Global Guidance on
Environmental Claims



1. Tools & Assets

Advocacy to 

supply chain



Learning Hub

2. Tools & Assets



Case Studies

3. Tools & Assets

https://wfanet.org/knowledge/sustainability-stories/overview


Global 
Guidance on
Environmental 
Claims

4. Tools & Assets



How green is “green”?

Yet, few standards exist for determining what makes a 
sustainability claim accurate



It is important that brands follow a 

framework for sustainable claims 

that will protect them from

greenwashing, while prevent them 

from green-hushing. 

Is Green-hushing the new
Greenwashing? 



The EU seeks to tackle false 

environmental claims and prevent 

greenwashing:

1. The French Climate and Resilience Law (in force 1/1/2023) 

2. The Proposal for a Directive on empowering consumers for the 

green transition (2024-25)

3. The Proposal for a Directive on Green Claims (due on 22-3-2023

Legislation ante portas



In order to check their environmental claims for accuracy and avoid 
greenhushing, Greek marketers could consult:

1. The Greek Advertising and 
Communications Code 

a. Articles 5 & 22 
b. Annex C of the Code
c. Special Chapter E of the Code

2. The WFA “Global Guidance on 
Environmental Claims”

How to avoid Greenwashing & 
Green-hushing | GREECE



A first-of-its-kind sustainability guide 

that helps brands:

• Ensure the environmental claims in 

marketing communications are credible 

and can be substantiated, so that 

consumers and regulators can trust 

them.

• Αvoid risk of enforcement action by 

regulators. 

Global Guidance 
on Environmental Claims

Created by:
The International Council for Advertising Self-Regulation (ICAS) 
The European Advertising Standards Alliance (EASA)
With the support of environmental experts from UK’s 
Advertising Standards Authority (ASA) 



What are environmental claims?

Any claims about the environmental attributes or impact of a product or 

business, including :

Global Guidance 
on Environmental Claims

• claims that a product or business has no negative impact, 

• a positive impact, 

• or a comparatively better impact on the environment. 



Claims :

• not properly substantiated 

• Exaggerated or presented in an 

unclear /ambiguous /inaccurate manner

Global Guidance 
on Environmental Claims

• containing false information 

• omitting key data 

What are misleading environmental claims? 



6 key principles 

Global Guidance 
on Environmental Claims



Global Guidance 
on Environmental Claims
Case studies

https://wfanet.org/page/1525/2022/04/01/MSC-CRUISES-Belgium-OOH


Global Guidance 
on Environmental Claims
Case studies

https://wfanet.org/page/1525/2022/04/01/EasyJet-France-Press-Ad


Global Guidance 
on Environmental Claims
Case studies

https://wfanet.org/page/1525/2022/04/01/LAVAZZA-France-Billboard-poster


We are proud to be #partoftheplan 

and invite you to join us! 



10, Zinonos Eleatou str., 151 23 Maroussi, Greece
+30 210 67 46 568 info@sde.gr sde.gr

mailto:info@sde.gr
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